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LOGO

PRIMARY LOGO

We have created three versions of
the logo for different formats of
use on a white background:

Horizontal Type

|Ideal for wide compositions, such
as banners or websites. This is
the primary logo.

Vertical Type

Suitable for narrow and tall
formats, for example, on mobile
devices.

Icon Only

Used in limited spaces where only
the symbol is essential, such as
icons or favicons.
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LOGO

COLOR
VARIATIONS

The logo also includes two
additional variations to enhance

legibility on different backgrounds:

Black Logo

Used exclusively on light or green
backgrounds to ensure contrast
and clarity.

White Logo

Designed for use on dark and
high-contrast backgrounds to
remain distinct and easily
readable.

BLACK

E) EcoFacTOR

) EcoFacTOR

WHITE

i) EcoFacTOR

E) EcoFacTOR




LOGO

MONOCHROME
VERSIONS

For cases requiring a single-color
solution, use the monochrome
variations of the logo.

This version is recommended for
cutting and embossing
(requirements listed below).

BLACK MONOCHROME

58 ECOFACTOR

WHITE MONOCHROME

E) EcoFACTOR




LOGO

REQUIREMENTS
FOR PRINTING,
CUTTING, AND
EMBOSSING

When using the logo for cutting or
embossing, it is essential to
adhere to minimum size
requirements to ensure clarity
and detail recognition.

Cutting and Printing
Logo with text: Minimum size — 39

mm X 252 mm.

Ilcon without text: Minimum size —
39 mm X 39 mm.

Embossing
Logo with text: Minimum size — 7.7

mm X 44 mm.

lcon without text: Minimum size —
7.7 mm X 7.7 mm.

MINIMUM SIZE FOR PRINTING AND CUTTING

5 ECOFACTOR ‘E.

39 MmMm x 252 mm

39 mMm x 39
mm

MINIMUM SIZE FOR EMBOSSING

5 ECOFACTOR

7.7 mm X 44 mm

7.7 mmx7.7




LOGO

USAGE ON
PHOTOGRAPHS

To maximize impact and ensure
clear visibility of the logo on
photographs, it is essential to
consider the background and
color scheme of the image.

Dark Photograph

Use the colored logo with white
text on dark photographs. Ensure
good visibility by, for example,
darkening the photograph.

Light Photograph

Use the colored logo with black
text on light photographs. If
needed, brighten the photograph
to ensure clarity and visibility of
the logo.

HORIZONTAL GREEN / WHITE

HORIZONTAL GREEN / BLACK




LOGO

SAFE ZONE

The logo must always be
surrounded by a zone free of any
text or graphic elements.

The minimum space around the
icon should equal the height of
the letter "E" in the logo.

This rule applies to both the
horizontal and vertical versions of
the logo to ensure clarity and
recognizability.

HORIZONTAL
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LOGO

PARTNERSHIPS EXAMPLE ON A WHITE BACKGROUND

Rules for Using the Logo with

Parner Logos 2| EcoFACTOR | ®EMUEHTP

Divider Line Between Logos

A divider line must be placed
between logos. This line can be | e
created using a vertical glyph of E E C D FA C T D R ‘ @ E“I“E"TP
the same height as the logos. It
helps to clearly separate partner

logos while maintaining a stylish
and professional composition.

Alignment and Balancing

Logos must be center-aligned and
balanced to create a harmonious
appearance. Use the letter "E"
from the ECOFACTOR logo as a
measure for the minimum spacing
between the divider line and the
logos. This ensures consistent
spacing between elements and
maintains visual balance.

EXAMPLE ON A DARK BACKGROUND

E) eEcoFacTOR

BB EcoFacToR:




LOGO

IMPROPER
USAGE

The logo has fixed proportions
and element placements. It is
prohibited to alter its proportions,
font, color, element positioning, or
remove the icon next to the text
part of the logo.

Outlined below are restrictions to

follow when working with the logo:

ECDFACTOR

g EC CTOR

Monochrome Version: The monochrome logo has specific
guidelines that must be followed (as described above).

5 EC CTOR

lcon Integrity: Do not remove or alter any parts of the icon in the
logo.

g EC CTOR

No Regional Versions: The logo must not be modified or adapted
to regional differences.

E ECBFACTOR

Contrast with Background: Always maintain sufficient contrast
between the logo and the background to ensure clarity and
readability (details described above).

Font Consistency: Do not use alternative fonts for the text in the
logo.

Appropriate Versions: Ensure the logo version matches the
background for optimal visibility and contrast, following the
recommendations provided earlier.



LOGO

DIVISION LOGOS

For each area of activity and
product of ECOFACTOR, we have
created unique logos that reflect
their distinct characteristics.

While maintaining brand unity
through shared elements of the
corporate style, these logos
incorporate individual features
that highlight the unique aspects
of each product.

ECOFACTOR

CHARGE

ECOFACTOR

SERVICE

ECOFACTOR

NETWORK

ECOFACTOR

SHOP

ECOFACTOR

ENERGY
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TYPOGRAPHY

RUBEROID —
BRAND FONT

Ruberoid captures attention and
creates a visual accent, making it
the ideal choice for headlines. Its
simplicity and readability also
make it suitable for body text.

Styles:
- Use BOLD style for headlines.

- Use Regular style for body text.

- Other styles, such as Medium
and Semibold, may be used to
emphasize important elements
while maintaining visual
hierarchy.

Recommendations:

The higher the headline level, the
smaller the line spacing should be
(recommended for top-level
headlines: 135%).

Recommended line spacing for
body text: 145%.

RUBEROID BOLD

ABCDEFGHIJKLMN
OPQRSTUVWXYZO01
23456789!"#$%6&"'()
*+,-./<=>?2@[\]*_
{1}~

N

ABBIr'OEEX3UITNK
ATMHOMNPCTY®XLY
WLWbKLAO12345678
QI"#S%ES'()*+,-./:;<
=>?@[\]1~_{lI}~

Use BOLD style for headlines.

RUBEROID REGULAR

abcdefghijklmnopqg
rstuvwxyz0123456
789!1"#S%G'()*+,-./:
<=>?2@[\]~_{I}~

abBrroee>xs3mMiimkn
MHOMPCTY®XLYLWLb
a0123456789!"#$
%&'()*+,-./1;<=>7@
(NI~ _ {1}~

Use Regular style for body text.

4 DOWNLOAD FONT
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TYPOGRAPHY

USAGE
CONDITIONS

Text Case

For first-level headings (Title, H1),
use uppercase letters (all capital
letters).

Write the main text in normal case,
where the first letter of a sentence
is capitalized, and the rest are
lowercase.

Text Color

Avoid low contrast between the text
and the background. Do not use the
brand's green text color,

, on a white background and
vice versa, as this reduces
readability.

Letter Spacing

In headings, increasing the letter
spacing by no more than 3% is
allowed to improve visual
perception. Do not alter letter
spacing in the main text to maintain
natural readability.

EXAMPLE OF TYPOGRAPHY
HIERARCHY

H1

Ruberoid Bold (135% - Line height,
2% - letter Spacing)

The color is Spring Green on a Jet
background.

H2

Ruberoid Bold (135% - Line
height, 0% - letter Spacing)

TEXT

Ruberroid Regular (145% -
Line height, 0% - letter
Spacing)

CHARGING STATIONS,
DEVICES, AND
ACCESSORIES

Production and sale of charging stations
and devices — both mobile and
stationary, for DC and AC power.
Management and monitoring systems
for charging stations.

OUR PRODUCTS

Our production is constantly growing, as
is the number and variety of solutions
for charging your electric vehicle. Today,
we offer three types of charging
devices/stations, as well as accessories
for them.

ADVANTAGES OF CHARGING
STATIONS

The use of advanced technologies in
production. More than 1,500 devices
manufactured and sold. Today, we offer
three types of charging devices/
stations, as well as accessories for
them.




TYPOGRAPHY

FONT
SUBSTITUTES

In certain situations where the
use of our corporate font,
Ruberoid, is not possible, it is
recommended to choose system
(built-in) sans-serif fonts.

Below is an example for mobile
applications:

iOS:

Use the system font San
Francisco, which ensures high
readability and complies with
modern design standards.

Android:

Use the Roboto font, which is
standard for Android devices and
pairs well with our visual identity.

SF PRO REGULAR

ABCDEFGHIJKLMNOPQ
RSTUVWXYZ01234567
BII"#$%&' ()*+,-.[:;<=>
[AC RV RS §

ABBITOEEX3UITUKIM
HOMNPCTYO®OXLUYLWLWbIO
90123456789!"#$%&" (
) ¥+, - <=>2@[\]1"_ " {l}

~

ROBOTO REGULAR

ABCDEFGHIJKLMNOP
QRSTUVWXYZ0123456
7891"#8%8& ()*+,-./:;<=
>?@ [\]*_"{I}~

ABBTITOEEX3UITUKI
MHOMPCTY®XLYLWLb
I0A0123456789!"#S8%&
O+, /<=2 2@ [\ ]2 |
|}~



©® TYPOGRAPHY

INCORRECT
USAGE

Proper use of corporate fonts is
essential for maintaining brand
integrity and the professional
appearance of our materials.

Failure to adhere to established
guidelines can lead to reduced
readability and distortion of the
company's image.

On the right, typical mistakes to
avoid when working with fonts are
shown.

WE SUPPOR O

TECHNOLOGI VANCEMENT.

Using green text on a white background — this reduces contrast

and worsens readability.

WE SUPPORT CLOBAL

TECHNOLOGICAL ADVANCEMENT.

Using white text on a green background — this is also not
recommended. More about color is described below.

WE SUPPOR LOB

TECHNOLOG LA NCEMENT.

Our duction is constantly growirg, as
is the number and variety of utions
for charging yourelectric vehicle. Today,
we offer three ty charging
devices/statiens, as well as.accessories
for the

Incorrect line spacing (too large or too small). Follow the above
recommendations.

Changing letter spacing in the main text — do not alter letter
spacing in the main text to maintain natural readability.

WE SUPPORT GLOBAL TE LOGICAL ADVANCEMENT.

We support glabal technological
advancement:

Using different fonts in one document — stick to the corporate
font to ensure consistency.

Incorrect case in headings — headings should be in uppercase
(all capital letters) in the brand's style.




TYPOGRAPHY

WRITING THE
COMPANY NAME

To maintain brand consistency and
a professional appearance, the
company hame ECOFACTOR must
always be used according to the
following rules:

Case

The name should always be written
in UPPERCASE LETTERS (caps
lock). This ensures clarity,
recognizability, and consistency
across all materials.

Language

The company name should be
written only in Latin letters. Other
variants, including transliterations
or translations, are not acceptable.

Note

These requirements apply to all
printed and digital materials,
including documents,
advertisements, websites, and
social media.

CORRECT USAGE

ECOFACTOR

ECOFACTOR is the only correct way to write the name.

EXAMPLES OF INCORRECT USAGE

Using lowercase letters in part of the name violates the rule of Combining uppercase and lowercase letters is not allowed, as the
writing only in uppercase letters. name must be unified.
Using Cyrillic letters to write the name is a mistake. Always use Separating the words and the lack of a unified format do not

Latin letters. follow the brand's rules.



CORPORATE COLORS

COLOR
PALETTE

The ECOFACTOR colors highlight
freshness and the combination of
technology with green energy,
creating a harmonious and
modern brand image.

Primary Colors

These are used for key design
elements: headings, buttons,
important texts, graphic
elements, etc.

Secondary Colors

These are used to enhance the
design and emphasize details: for
example, the hover color on
buttons, etc.

Jet

HEX
1 2CYANCYANCYAN

RGB
58,58, 58

CMYK
70, 60, 65, 60

Oracal 641
#073 Dark grey

Oracal 8500
(Ha npocsiT)

#070 Black

Eerie black

HEX
#1F1F1F

RGB
31, 31, 31

CMYK
75, 65, 60, 80

Oracal 641
#070 Black

Oracal 8500
(Ha npocBiT)

#070 Black

PRIMARY COLORS

Spring green

HEX
#3AF185

RGB
58, 241, 133

CMYK
65, 0, 75, 0

Oracal 641
#062 Light green

Oracal 8500
(Ha npoceiT)

#062 Light green

White

HEX
#FFFFFF

RGB
255, 255, 255

CMYK
0,0,0,0

Oracal 641
#010 White

Oracal 8500
(Ha npocBiT)

#010 White

SECONDARY COLORS

Emerald

HEX
#3DD0O78

RGB
61, 208, 120

CMYK
65, 0, 75, 0

Oracal 641
#062 Light green

Oracal 8500
(Ha npoceiT)

#062 Light green

Pigment green

HEX
#23A859

RGB
35, 168, 89

CMYK
75,0, 85, 0

Oracal 641

#068 Grass green

Oracal 8500
(Ha npocsiT)

#009 Middle green

Flash white

HEX
#HEEEEEE

RGB
238, 238, 238

CMYK
0,0, 0,10

Oracal 641
#072 Light grey

Oracal 8500
(Ha npocBiT)

#072 Light grey

Blue Crayola

HEX
#3577D8

RGB
53, 119, 216

CMYK
80, 45, 0, 0

Oracal 641
#0652 Azure blue

Oracal 8500
(Ha npocBiT)

#052 Azure blue




CORPORATE COLORS

COLOR
REQUIREMENTS

Color solutions should emphasize
the purity of the design: simple
forms, conciseness, and the
absence of unnecessary
elements.

Accessibility (JocTynHicTb)

To highlight text on a white/grey
background, use Jet, not

, which does not meet
accessibility standards; if
necessary, use or
Pigment Green.

Gradients

Gradients should be used
sparingly and preferably with the
brand’s color palette; one part of
the gradient should be slightly
darker than the other to create a
subtle volume, without excessive
complexity or shadows.

TEXT COLOR EXAMPLE

WE SUPPORT GLOBAL
TECHNOLOGICAL ADVANCEMENT

WE SUPPORT GLOBAL
TECHNOLOGICAL ADVANCEMENT

Jet 100%

HEX
ICYARCYANCA

RGB
58, 58, 58

Eerie black 100%

HEX
#1F1F1F

RGB
31, 31, 31

EXAMPLE OF ACCEPTABLE GRADIENTS

Spring green 100%

HEX
#3AF185

RGB
58, 241, 133

Emerald 100%

HEX
#3DD0O7/8

RGB
61, 208, 120

White 100%

HEX
#FFFFFF

RGB
255, 255, 255

Flash white 100%

HEX
#EEEEEE

RGB
238, 238, 238

Blue Crayola 100%

HEX
#3577D8

2{€]=]
53, 119, 216

YInMn Blue 100%

HEX
#25508F

RGB
30, 80, 143




CORPORATE COLORS

INCORRECT
USAGE

Avoiding mistakes in the
application of colors will help
maintain the visual identity of the
brand, readability, and design
harmony.

Inappropriate use of colors can
lead to visual overload, loss of
emphasis, and reduce the overall
aesthetic quality of materials.

On the right are the main
prohibitions:

Do not use active gradients with mixtures of different colors;

keep only subtle transitions between shades.

Do not create new colors; only use those specified in the
corporate color palette.

Do not use an excessive number of secondary colors to maintain

brand recognition.

Do not add decorative shadows, except in cases defined for
system design in mobile applications.

WE SUPPOR o)

TECHNOLOGI VANCEMENT.

Do not use unreadable color combinations in text; always ensure

text readability and accessibility.

Do not use more than one accent color for headings to maintain
simplicity.




GRAPHIC ELEMENT

GRAPHIC
ELEMENT

Using this graphic element
pattern will help strengthen the
visual identity of the ECOFACTOR
brand and make your materials
more attractive and professional.




GRAPHIC ELEMENT

EXAMPLES OF
GRAPHIC
ELEMENT
USAGE
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GRAPHIC ELEMENT

EXAMPLES OF
GRAPHIC
ELEMENT
USAGE




